
“FROM A COMPANY 
DEVELOPMENT 
PERSPECTIVE WE 
DEFINITELY WANT TO GO 
TO THE UK AND EUROPE 
SO IT’S GOOD THAT [THE 
CHALLENGE] HAS GIVEN 
US A REASON TO FOCUS 
ON WHY WE WANT TO GO 
AND TO GE T US THINKING 
ABOUT TARGET MARKETS” 
— ANTONY DIXON, T IMES-7
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